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WILLED - UI/UX REVIEW SUMMARY

Executive summary

The new app is a big step up. A handful
of fixes stand between it and launch.

Willed v2 resolves most of what held v1 back. Help no longer looks like a warning, answer options don’t
compete, the floating chat that covered content on mobile is gone, and the journey from sign-up to a
downloaded Will feels calmer, more polished and more premium. What remains is mostly consistency (modals
stacked on modals, save actions, labels and button order) plus two small bugs that would hurt first
impressions.

3/7 4/7 2 7

v1 themes fully fixed improved, with work left bugs to fix before launch recommended designs

BEFORE LAUNCH

1 Make the buttons consistent

Group, name and place actions the same way in every editor and on mobile.

2 Fix two first-impression bugs

The verification email shows a broken logo, and address suggestions open above the field.

3 No stacked modals, one label style

Add people inline rather than in a modal on top of a modal, and use one label style with “(optional)” inline.

4 Polish for small phones

Stack answer buttons on narrow screens, match the Help Scout Beacon to the brand colours, and bring links up to
L4px targets.

HOW THIS REVIEW WAS DONE

| tested the full v2 journey on the development app on both desktop (Chrome, Stripe test card) and mobile (iPhone), after
first doing the same on the live app (v1) as a baseline. My walkthroughs are combined with measured checks of contrast,
tap targets and page structure (including iPhone 13 and SE sizes) and seven designs of suggested fixes. This is a single
expert review rather than testing with customers, and the mobile testing was on one iPhone.
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WILLED - UI/UX REVIEW CONTEXT

Who this needs to work for

Mostly on phones, mostly over 35,
making decisions that matter.

Context from Willed’s brief (analytics and account data). Figures are hidden in this public version.

MOBILE SHARE
Active users
Purchases

Mobile users purchase at a noticeably lower rate than they visit. Anything that hides content or adds friction on small
screens likely contributes.

APPROXIMATE AGE OF ACCOUNTS
18-24

25-34
35-44
45-54
55-64
65-74%

75+

WHAT THIS MEANS FOR THE DESIGN

— Alarge share of accounts belong to people aged 55 and over. Low-contrast text and small targets disproportionately
affect this group.

— Most visits happen on a phone, so floating elements, drawers and dense forms need to be designed mobile-first.

— People are making unfamiliar, sensitive decisions. Calm, plain-language guidance matters more than speed.
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WILLED - UI/UX REVIEW

Scorecard

How the new app measures up against

the live app.

Each theme from the v1 baseline review, and where v2 lands today.

01

02

03

04

05

06

07

Studio Ariel

Orange is doing too many jobs

Help links and instructions are purple or neutral; orange no longer signals tips or offers.

Drawers where inline would do

Drawers now open on the right and hold rich information, the right use for them. Keep
them.

Progress and memory don’t match reality

Relationship is asked once, Done states are clear, and checkout waits until the Will is
ready.

Choices compete with each other

Qutline answer buttons work well, but the primary answer moves between left and right.

Typography is louder than the brand

Much calmer, but headings mix Cooper and Inter Semibold, and label sizes vary.

Spacing and layout feel tight

More breathing room; large screens now waste space and the footer is cramped.

Live chat hides key content on mobile

Floating chat removed; Help sits in the header and footer.

SCORECARD
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WILLED - UI/UX REVIEW STRENGTHS

What the new app gets right

Polished, calmer and more premium.

2 willed \__2_____._;'" e —————
Start vour Will,
==
D . - D Wt
The dashboard: one clear next action and progress per product. Help now opens on the right, in purple rather than warning
orange.

@® Typography, spacing and buttons look polished, premium and on-brand.

@ Clear primary and secondary buttons, and answer options that no longer compete.

@® Info drawers on the right, with purple help instead of orange warnings.

@ Create account is accessible: labels, password rule, show-password and Google sign-in.

@® The calculator, Done states and Creating your Will animation are delightful.

@® Review your Will and the account page are clear, transparent and easy to manage.

Overall, a massive improvement in Ul: far more consistent typography and brand, and it looks more polished, clean and
premium.
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WILLED - UI/UX REVIEW KEY THEMES

Key themes

What'’s left to resolve.

0 1 m See Designs 01, 02 and 07

Buttons aren’t grouped, named or placed consistently

Save changes, Save, Save and close and Save and continue appear in different places, sometimes in the header and
sometimes floating on mobile. Exit, Cancel and x mean the same thing, labels like “Save” don’t say what they do, and
Yes/No questions put the primary answer on the left while Continue sits on the right.

RECOMMENDATION

Use one editor pattern: the title top-left, Help and x together top-right. At the bottom, with more than two actions,
put Cancel on the left and group Save draft and Save on the right; with two, keep them together on the right.
Name actions for what they do (Add person, Add pet, Save executors), keep the primary action on the right, and
remove the floating Save and close on mobile.

02 €2
Fix two bugs before launch

The verification email shows a broken logo, and the address suggestions open above the field and cover the step
heading.

RECOMMENDATION

Treat these as launch blockers. They're small fixes with outsized impact on first impressions.

03 m See Design 02

Modals stacked on modals

Adding a child opens a full-screen editor, then a modal on top of it, then another modal to add a new person: three
levels deep.

RECOMMENDATION

Avoid opening a modal on top of another modal; add the person inline inside the editor. Keep the right-hand
drawers for information, as they’re now the right use for a drawer.
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WILLED - UI/UX REVIEW KEY THEMES

04 m See Design 03

Labels and optional fields are inconsistent

Date of birth labels are smaller than other labels on three screens, and “Optional” sits far right where it gets lost.

RECOMMENDATION

One label style everywhere, with “(optional)” inline after the label text.

0 5 m See Design 05
Show people what they're buying

By checkout, users have done the work but can'’t picture the product.

RECOMMENDATION

Add an illustrated preview of a Will’s first pages on Your Will is ready and Complete your purchase, and replace the
letter-spaced eyebrow with a status pill.

06 €D

Consider making payment a full-screen step

Payment opens over the order screen. A contained payment step is common and trusted, so this is about consistency
with the full-screen Review your Will step rather than a usability problem.

RECOMMENDATION

Make payment the next full-screen step in checkout.

07 CD

Layout polish for large screens

Content is narrow with wasted space on wide screens, the footer is cramped, header items differ in size, and the split
brand panel pulls focus right.

RECOMMENDATION

Widen the content column, distribute the footer, align header sizes, and centre the form once inside the flow.
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WILLED - UI/UX REVIEW ACCESSIBILITY
Accessibility check (WCAG 2.2 AA)

From seven contrast failures to none on the
public screens we measured.

vl had seven AA failures, mostly low-contrast help links. The v2 public screens pass contrast checks, and logged-in
screens were reviewed from the recording. The remaining items are advisories.

ELEMENT MEASURED RATIO RESULT WHERE

Body and heading text Inter/Cooper on cream = 4.5:1 @ Public screens

Primary button text White on #553582 Q471 m Throughout

Help links Purple, not orange Pass m Will sections (observed)
Footer links (Help, Email, Call) ~ 20px tall < 2lpx Sign in, onboarding (2.5.8)
Optional fields Hint only, far right . Forms (1.3.1)

Skip link and page H1 Present — m Public screens

Stacked modals 3 layers deep - Add child (2.4.3)

Chat button overlap Removed — @ All screens

RECOMMENDED TESTING

Before launch, test the logged-in Will flow with a keyboard only and with a screen reader, and check focus order inside
editors and modals, and contrast in dark mode on logged-in screens.
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WILLED - UI/UX REVIEW SIGN IN

Screen by screen

The full journey on desktop and mobile, from
sign in to account.

Each screen shows desktop and mobile side by side, with notes on both. Mobile screens were recorded on an iPhone.

0]. Sign in m Sign in

DESKTOP MOEBILE

Welcome back + s}

S Continua with Google Q‘?WI"ECI

Pl‘Dtect \?\-’hat v Protect what matters m
matters most. o G

e . Welcome back

Sign in to continue working on your estate

plan,

& Continue with Google

The overall lift from v1 is immediate: typography, spacing and brand feel are _
consistent, polished and premium. The footer is the weak spot. It feels squished, Help is
Email address
a different size from the other links, and the footer links are only about 20px tall.
you@example.com

Spread it out with the copyright on the left and Help, Email and phone on the right

with matching icons, and move the light/dark toggle into the header, where it stays Password Forgot password?
put across screens. On staging, new visitors to the root URL land here rather than on Enter your password ®
Get started; worth checking on the live site.
Don't have an account? Create account
< - + ®

The purple brand header takes the top
of the screen and pushes the form
down. Put the logo in a slim header,
and move “Protect what matters most”
and the light/dark toggle into the
footer. Footer links are about 20px tall
(Call is 26%20px); aim for 44px touch

targets.
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WILLED - UI/UX REVIEW ONBOARDING

02 Are you 18 or over? 1D Onbstindlrig

DESKTOP MOEILE

& )

How. L |
Hl

Hi, we're Willed

Protect what
matters most.

A o 118 years of age or clder?

. Lgnin . i
g I I i
s Hi, we're Willed
: i 2 3 First, we need to confirm a few details so we
Primary and secondary buttons are a clear improvement, but the primary answer sits can set up your estate plan.

on the left here while every Back/Continue step puts it on the right. Pick one i o S i i an

placement and use it everywhere; right matches the rest of the flow and common T
‘es, I'm 18 or 2
convention. Button labels also aren’t centred within the buttons. Mo Purmtor: 18

Already have an account? Sign in
@ 2026 Willed Pty Ltd I Help Call
& + ®

The two answers squeeze side by side
and wrap onto two lines, three on a
small iPhone SE, where the screen also
scrolls. Stack them full width, one

above the other.
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WILLED - UI/UX REVIEW

03 State or territory

DESKTOP

ONBOARDING

Onboarding

MOEILE

& )

Which state or territory are you
in?

Protect what
matters most.

tack

Which state or territory are
- you in?

A big improvement. Outline buttons stop the states competing, and “I'm outside
Australia” gives useful context. A lighter heading weight would feel more connected to
the brand. Folding the age and state questions into Create account as checkboxes

WA TAS NT ACT

could remove two steps, but they’re eligibility checks, so test it with care.

I'm outside Australia

@ 2026 Willed Pty Ltd I Help Call

« + ®

Four state buttons per row fit
comfortably and are easy to tap. The
brand header still pushes the question
down the screen. The view also scrolls
unnecessarily because of extra white
space; set the card’s top and bottom
margins to auto so it fits on screen.
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WILLED - UI/UX REVIEW

04 Create account

DESKTOP

Cwilled

Protect what
matters most.

Create your account

a9
manoo.

G Continue with Google

Accessibility here is strong: persistent labels, a clear password rule, show-password

and Google sign-in, plus social proof. The split layout with the brand panel looks good

but pulls attention to the right. Once people are deeper in the flow, centring the form

(or animating the panel away) keeps focus where the work is.
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ONBOARDING
Onboarding
MOEILE
g )

Create your account

It takes most people about 15 minutes to

complete their Will.

4.9 1rem 1
Trusted by 160,000+ Australians

G Continue with Google

Email address
you@example.com

Password

reate a strong password @

east 12 characters. Longer passphrases work

By continuing, you agree to cur Terms and Privacy

Paolicy.

The card adds padding on every side.
On mobile, a plain background without
the card would give the form more
width. Password autofill and the
strong-password suggestion work well,
but a short password shows three error
messages at once. Lastly, people still
have to scroll to reach this point.
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WILLED - UI/UX REVIEW

05 Check your inbox

DESKTOP

Check your inbox

Protect what
matters most.

Ruseed vorification emall

Wrang eeail? Changs it

Sign out

Auto-detecting the verification click is a great touch. The verification email itself shows
the Willed logeo as a broken image, and since it's often the first email a customer
receives, it should be fixed before launch.

Studio Ariel

ONBOARDING

Onboarding

MOEILE

& )
Password saved
[O " To Google Password Manager for m]
&
Check your inbox

A verification link was recently requested for

Resend verification email

Wrong email? Change it

Sign out

@ 2026 Willed Pty Ltd @ Help Ccall

« + ®

The mail icon isn’t centred in its circle.
It’s worth exploring this screen on
mobile without the card.
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WILLED - UI/UX REVIEW

06 Add partner - modal @D

DESKTOP
Add a new person

Fl Hame*

Addens

& Enter address manuaty

Phane

Email address

The partner editor needs to explain why a partner’s address, date of birth and email
are useful, and once extra details are added they can’t be removed. The header is
crammed with Save changes, x, Help and “Unsaved changes”. Put x and Help in line
with the title, and Cancel and Save together at the bottom right. Save controls also
vary across the flow (Save changes, Save, Save and continue, Save and close), and
one pattern would remove the guesswork.

Studio Ariel

ABOUT YOU

About you

MOEILE

Add a new person

.1]

c

Full Name *
Include all middie names, If any

+ Add address, phone, emall or date of birth

A full-screen sheet for adding a person
feels natural on a phone; this is where
the editor pattern makes the most
sense. The header still packs Help, =,
Save changes and Unsaved changes
into one row. Cancel and Add person
stay visible above the keyboard.
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WILLED - UI/UX REVIEW

07 Optional fields & labels @D

DESKTOP

Add a new person

s M

The Date of birth label is styled differently from the others.

Studio Ariel

ABOUT YOU

About you

MOEILE

Add a new person

.1]

c

Full Name *

+ Add address, phone, email or date of birth

The extra fields stay collapsed behind
“+ Add address, phone, email or date
of birth”, which keeps the sheet short.

15



WILLED - UI/UX REVIEW

O8 Relationship status

DESKTOP

Wour relatlonshlp status

Step 2ol d
—_—

Ralaticruhip status

Protect what

O Oetacio

Partner

o

Changs partmr

B m

“It does not decide who inherits” is excellent reassurance copy, and relationship status
is now asked once rather than twice. After account creation, the brand panel could
animate away so the form becomes the central focus.

Studio Ariel

ABOUT YOU

About you

MOEILE

& )

c

.1]

Relationship status
Single

Single, separated, divorced or widowed

Married

Legally ma

O De facto

Living as a couple on a genuine domestic

Partner Optiona

Change partner | Edit contact details

o}

o

@ Person added

« x @

Large radio options are easy to tap.
The “Person added” message now
appears at the bottom of the screen,
within thumb reach, in line with the 4
November update. In the partner box,
the buttons look a little misplaced.
Consider shortening “Edit contact
details” to “Edit” so the buttons fit on
one line on mebile, or move the bin icon
inline with the name, on the right-hand
side. The note is also off-centre with
the avatar.
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WILLED - UI/UX REVIEW ABOUT YOU

09 Date of birth & contact @D About you

DESKTOP MOEBILE
& )
Date of birth & contact
Protect what Date of birth & contact
matters most. S - =il Step - of
: } : g e 4
Date of birth*

Phone number Optional

ar of Attorney

Label sizes are inconsistent again (Phone number large, Date of birth small), which

points to a shared component with a stray variant. “Your date of birth” would make it Sock
clear whose details these are, since several people are involved. Mark optional fields e 8 ¢
with “(optional)” right after the label rather than far right, where it gets lost among
hint text and isn’t reliably announced by screen readers. 1 2 3
4 5 6
7 8 9
0 &

Date of birth opens the numeric
keypad and the age appears instantly.
This is exactly right on mobile. The
screen works well because everything
fits in view, with Continue and Back
easy to reach. Here, the card actually
works well.
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WILLED - UI/UX REVIEW

10 Address @D

DESKTOP

Your address

Protect what
matters most. Rasaental mddross

¢ Enter address manualy

Address lookup is a strong accuracy improvement, but the suggestions dropdown
opens above the field and covers the step heading. A bug to fix before launch.

Studio Ariel

ABOUT YOU
About you
MOBILE
+* (4]

TOUr aaaress

Step 4 of 4

Residential address *

- -

9

i, J

@ Enter addrass manually

Back Complete

Availabe

giwile|rjtjylujljolp

Address suggestions squeeze into the
space between the field and the
keyboard instead of sitting directly
below the field.
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WILLED - UI/UX REVIEW ESTATE PLAN

1]. Dashboard Estate plan

DESKTOP MOEILE
——
2 i Hesp 0 BiLs
o S o D <
‘ % =
Start your Will,
53
m ?"WI:‘UMH\ — READY TO START .
- Start your Will,
. it Marage -+ Most  fir about 15 minutes. You can save

Yo 2 back anytime.

Wil = Powsrs of Alton
Sy Pay now, finish later —»
Diginal Vet = Funecsl Wiskes
Weights and spacing are much improved, the account menu is lovely, and there’s one ) Porsonaldetsde S
Complete
clear next action. “Pay now, finish later” is a good option. In the header, Help and the
phone number are different sizes with uneven icon spacing; align them and check the .
& Family & contacts Manage
icon set is used consistently. 1 person added
will
md wh
(2] @ @
Home Actount Help

The bottom tab bar (Home, Account,
Help) is a strong mobile pattern, and
Start your will is easy to reach.
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WILLED - UI/UX REVIEW

12 Will overview @ZTED

DESKTOP

(= willed g

Your Ghikdren

Do youa haren chisdnen uncar the age of 107

(.. JER——

On large screens the content column is narrow, leaving wasted white space while
elements feel squished. Widen it, give progress more room, and order rows as number,
text, then icon at the end. The children question also puts Yes on the left again. Keep
this consistent: primary button on the right, secondary on the left.

Studio Ariel

WILL

Wwill
Choose Save in an editor to keep your changes.
Viewing: Guardians
2/8) 9 .
Mext to finish: Pets
1. Guardians
& Choose guardians for children @ Done  ~

under 18

+/ Guardian assignment saved

affect the

1 under 18 years old below and select 1 or
& Should | include step children here?

Your Children

+ Add
Guardian:
B Edit | @
Next: Pets
o ® ©
Home st ount Help

Sections stack cleanly with clear Done
ticks, and the tab bar keeps navigation
within thumb reach.
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WILLED - UI/UX REVIEW WILL

13 Info drawer wil

DESKTOP MOEILE

Should | Inchess step children here?
L e CEEEED- -

‘What are the duties of an Executor? x

Your Executor is responsible for carrying out the
instructions in your Will. This includes identifying and
collecting your assets, paying any debts and
liabilities, managing tax obligations, and distributing

your estate to your beneficiaries.

It can be a significant responsibility, so choose
someone you trust to be thorough and fair. You can
nominate up to 3 primary Executors, and you can also
choose backup Executors in case your first choice is
unable to act.

Drawers now open on the right, hold rich information, and use purple rather than
warning orange. This is exactly the right use for a drawer, and it fixes the v1 issue.

On a phone the drawer opens full
screen, which works well: the
explanation is easy to read and easy to
close. On mobile, drawers and full-
screen sheets are the right pattern.
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WILLED - UI/UX REVIEW

14 Add child - full screen @D

DESKTOP

G Add Crild

Wi shuld b the guardianis) for this child?

The full-screen editor itself is fine, and the new instructions design is great. The top
and bottom bars need work: the header doesn’t align with the form width, and Help,
Exit and “Save child and decide later” float without grouping. Replace Exit with an =
icon next to Help at the top right, and group “Save child and decide later” and Save
together on the right, with 12px between them.

Studio Ariel

GUARDIANS

Guardians
MOBILE
:Zé.Child ® Help  Exit
Instructions

» Add one of your children
» Add 1 guardian or 2 joint guardians

+ Guardians must be 18 or older

Your Child

guardian(s) for this child?
1 like to be the guardians of this ¢
ther pareni of the child were both deceased

Important: Do not nominate the other parent of the child,
@ What is a guardian?

@ Whao should | appoint as a guardian?

® Add Guardian

Select a child to continue,

¢ Cancel Save child and decide later

Save

The bottom bar is cramped. Cancel
and “Save child and decide later” fill
the row, and Save drops onto a second
line, partly cut off. Give the bar more
bottom padding, and reconsider the
button wording and grouping.
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WILLED - UI/UX REVIEW GUARDIANS

15 Modal inception @D Guardians

DESKTOP MOEILE

A Chisd

o | head v

Add Child

This is the main issue in v2. Add Child opens a modal on top of the full-screen editor,
then another modal to add a new person: three levels deep to add one person. Modals
should never stack. The third level (adding a person) should happen inline inside the

+ | Add new
editor.
The Add Child modal on top of the full-
screen editor adds a third layer. Try
adding the child inline instead.
Studio Ariel
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WILLED - UI/UX REVIEW

16 Add child - details

DESKTOP

A “Lives with me” toggle, on by default, would be clearer than “Use my residential
address”™; switching it off reveals the address fields. The success message may be
unnecessary when the child visibly appears in the list. “+ Add phone, email or date of
birth” is good progressive disclosure, but it should explain why: is there a reason to

add these details?

Studio Ariel

Add a new person

Full Hame

— am |

Addrens

(e my rewicermal adcimes

@ Crange country

& Enter address manuady

+ Add phone, emad or date of b

o O

GUARDIANS

Guardians

MOEILE

)
o]

Add a new person

& Help x Save changes

Full Mame *

Include all middle names, if any.

Address

@ Use my residential address
Australia & Change country

@ Start typing address...

& Enter address manually

+ Add phone, email or date of birth

Cancel Add person

The name field stays visible above the
keyboard. Button labels vary across
modals for similar actions. “Add
person” is clear and specific; use
similarly descriptive labels elsewhere,
and place “Save changes” alongside
the other modal actions instead of
floating it at the top.
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WILLED - UI/UX REVIEW

17 Add pet - save actions @D

DESKTOP

o - o

Your pat's name *

e

"What type of ankmal is this pet? *

Wi it be i pat's quardian? ©

() Add Person

" gt lor his pet?
T sa00

© Cancel Save

Save changes appears in the header here but not in earlier editors, so this screen has
two saves (Save changes and Save). Use one pattern everywhere, such as Save draft
and Save grouped at the bottom. Since the previous screen uses “Add person” as its
action, consider an “Add pet” button here instead of Save.
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PETS

Pets
MOEBILE

Step 2
Add Pet

& Help Exit m Unsaved changes
Your pet's name *

R

(md
5 -

‘What type of animal is this pet?*

eq. dog, cat, iguana, etc

‘Who should be this pet's guardian? *

Select the person you would like to leave this pet to

® Add Person

: ; ,
& B @ ave a gift for maintenance o

“M My Me

Save changes sits in the top header,
the furthest point from the thumb,
while Save is at the bottom. Save
actions at the bottom suit mobile best.

25



WILLED - UI/UX REVIEW

18 Pet added

DESKTOP
Viewing
Pets
Next to finish gy Lot @ Done
¥ itk * Choose who cares for your pets
Executors
T +~ Pet added
@ 1 Guardians Add each of your pets below and select who you would like to look after them.
Q@ (2 Pets Your Pets
+ Add
& 3 Execulors
" 4 Divide Estate mow mow  Cat
: & Edit
# 5 Gifts 8 To @ W
Pet care fund: $100.00
& 8 Funeral wishes | L3
Complete 3/6 Next: Executors

Lovely detail: the cat icon, the thin icon set and the edit icons are consistent, and the

pet maintenance gift is clearly explained.
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PETS

Pets

MOBILE

2. Pets
& @ Done -~
Choose who cares for your pets

+ Pet added

Add each of your pets below and select who you would
Iike to look after them,

Your Pets
+ Add

Mow mow | Cat
To:

Pet care fund:
$£100.00

& Edit | @

Next: Executors

3. Executors
& o Next
Choose whao carries out your Will

5 4. Divide Estate
Decide how your estate is shared

5. Gifts
Leave money of items to people of charities

f_”. 6. Funeral wishes (optional)
Record funeral preferences

@ @ @

Home Account Help

@ Done

The pet card is clear, but Edit and the
red delete icon sit side by side, an easy
mis-tap on a phone.
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WILLED - UI/UX REVIEW EXECUTORS

19 Executors Executors

DESKTOP MOEILE

Savvm and clown

Step 3

Executors ® Help Exit

Save and close

@ Aod person Primary Executors

by Cheose Equity Trustees Instructions

= Either add 1to 3 people, or select the professional
executor option

¢ Cancet m » Executors must be 18 or older

Selected Executors: * Maximum of 3

- Add at least one primary Executor -

The information areas are much better, instructions use neutral styling, and the Equity At Sy

Trustees option is kept. This editor puts Save and close and Save and continue in © Add person

different places; group them together at the bottom and reconsider the wording.

Consider whether two save buttons are needed here; if so, name them “Save” and :’1‘:59;:;“5:IL':ISI‘U?ESSC[cp
“Add executor” and place them side by side.

{ cance'

The full-screen editor works on maobile,
but the buttons don’t. A floating Save
and close sits at the top while Save and
continue is at the bottom, and it’s
unclear how they differ. Name the
main action for what it does (Save
executors) and keep one save at the
bottom.
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WILLED - UI/UX REVIEW DIVIDE ESTATE

20 Divide estate - shares (D Divide estate

DESKTOP MOEILE
* The shares moat Bote’ cre mecke Syt Step 4
Dot et Pour tivcaup Eeneteianes, Pou €an o That o Tt cel ste Divide Estate
Selected Benelicaries: 5 .
@ Help Exit Save changes Unsavedcf
(1/4) for each beneficiary
(=] "4 & Changa - L
. \_/,_/’ + The shares must total one whole estate (100%)
‘ = Do not enter your backup beneficiaries, you can do
o Chig @ & Change = vz

that in the next step

p—
Selected Beneficiaries:

repre—
Enter a percentage or fraction for each person, Fractions are
exact: three shares of 1/3 make one whole estate.

) Add person

(@ Add charity

Shares show as fractions (). Percentages are easier to read and edit for most people.
The x sits mid-row, and “Change” doesn’t make clear that it swaps the person. Put © @ 2chnge X i
“Swap person” and the x together at the end of each row.

Split equally 133%

Add a beneficiary:

(® Add person

® Add charity

¢

Save and
¢ cancel O

continue

Fractions (¥2) are awkward to type on a
phone keypad; show 50% instead.
Save changes, Save and close and
Save and continue crowd the top and
bottom bars, and the alignment is off
on mobile,
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21 Backups & Save estate

DESKTOP
Divide Estate Hetn  Eat | Swechaoges
Choose backups
What happers if a bene ca arit?
R Dackup vaving codkaren snarn Chiwige
Crid .
B Backa: G sirviving etikirer shire epis i
© Cnig -
Duone

il ) Sawe ewtate

Aside from the button issues in the top and bottom bars, this content area works well.

Studio Ariel

DIVIDE ESTATE

Divide estate

MOEBILE
Divide Estate ©:Halp s Exit

Choose backups
Choose who re

nherit,

(5 @ach person's share if t

By can't

@ What happens if a beneficiary can't inherit?
co
Backup not chosen
-~ Hide

children

surviving children share equally

Back to my estate

Those who survi 1are this portion

aqually, not by their orig

Someone else

Pick replac

ment people or charities.

Done

Backup not chosen

~ Choose

< Back Sawve and close

Backup choices stack well as large,
easy-to-tap cards. The buttons repeat
the problem: Save and close and Save
estate sit side by side with no clear
difference, and the accordion has
alignment issues.
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22 Gifts - Skip this step

DESKTOP

PROGAESE

o

- . =2
. & Doide Eviain .
ot
L
roue Gittn
+ Ao
™ Ao ki O twam o e s Skip s
9 x P
[ P e fegtona 35
>

Dawnload Will

“Skip this step” sits inside the empty-state box, where it reads like helper text. Move it

next to Add or below the box, visually secondary but easy to find.

Studio Ariel

GIFTS

Gifts

MOBILE

» 4. Divide Estate
3] 3 @ Done -
Decide how your estate is shared

5. Gifts
i Leave money or items to people or

charities

@ Done  ~

+ Gift added

If you want to, you can leave gifts to family m
friends or charities. A gift is a specific asset, col X
of itemns or sum of m For example, a car, a family
B

off, artwork or shares,

Gifts are deducted from your estate before it s divided
amongst the beneficiaries you previously nrominated in
the Divide Estate section.

Your Gifts + Add

100.00
& f Moaw ZEdt | @
N

Next: Funeral Wishes

&. Funeral wishes (optional)
9 fopt @ Done
Record funeral preferences
Download Will
>

Purchase your Will to download and sign.

@ @ @

Home Actount Help
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23 Complete your purchase @ZEIED

DESKTOP

2 willed =

Complete your purchase

8 Legal Wil $159

Powers of Attorney b 589

The plan comparison is clear and the Powers of Attorney upsell is calm rather than
alarming. People can’t yet picture what they're buying, though; an illustration of a
Will’s first pages would make the value tangible.

Studio Ariel

CHECKOUT

Checkout
MOBILE
+ (4]
(= willed « Exit
S o
588

~ Your Powers of Attorney
« Unlimited changes for 1 year

» Download instantly

Save $10 by adding Powers of

4% | Most popular
B Attorney

Have a code? Apply here

Cover your partner
H.I',' documents for Your partner on their own, or q-:l the
partner discount when you buy or already own the same

docume 1 ernail you a link to forward so they can sel

up their own Willed account,

Partner's Will = Save 80
nall you a link to forward to your

$79
¥

i

Total $159 aup

Continue

“ - ®

The order summary reads well, and
Continue is pinned at the bottom
within thumb reach.
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24 Your Will is ready @ZID Checkout

DESKTOP MOBILE
2 willed
; + 4]

Your V;f.'.ill is ready.
ol etttk & willed

Wi " $159 Protect what matters most,

m Peronsldetsis

g Famiy B contacts e 3

@
A preview of the Will here would reinforce value right before payment. The letter-
spaced “READY TO ACTIVATE™ eyebrow feels generic, almost Al-generated, and isn’t
used elsewhere in the brand; a status pill would sit better, or remove it.

Protect your estate plan

Set up authenticator app

Skip for now

“ - ®

On mobile an unexpected “Protect
your estate plan” screen appeared
before checkout, asking you to set up
an authenticator app. It interrupts the
purchase and scrolls for no reason.
Offer two-factor setup after purchase
or in Account.
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CHECKOUT
25 Payment Gheskoult
DESKTOP MOBILE
s ; woss D ~<
+ )
Toasl 5159
Renews automa’
can turn t
Crei or detst card [=T:F Credit or debit card [ | 0 e
;1?_‘?“?_‘?42_‘?“?4? “ Card number
Erpey v 4542 4242 42|
Nams on card Expiry CVvC

Name on card

Auto-renewal is clearly disclosed before paying. Payment opens as a modal over the

Full name as shown on card
order screen. A contained payment step is common and trusted, but a full-screen step,
like Review your Will, would be more consistent.

- Debit =+ B0 L
1 2 3
4 5 6
7 8 9
0 &

The card number opens the numeric
keypad and saved-card autofill
appears, both great. The payment
form scrolls inside a modal over the

order page.
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26 Processing Checkout

DESKTOP MOBILE
—— : 0ors D - -
Toas 159 '*‘- fl]

Complete payment

Enter your payment details to complete your X
Craeom o0 dait o [=] s Pt purchase
apay apay 4743 a3y [0 20 w0 ] Total $159 aup
gy Includes GST
12734
HNama o card
Renews automatically each year at $1 this card. You
can turn this off any time in As . Terms
- Pacesieg Dison
L]
- Credit or debit card BEns
Card number
Nice button loading state. 4242 4242 4242 4242 [ save © |
Expiry cvc
12/ 34

Name on card

C Processing payment...

Please don't close this page.

The processing state is clear.
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2] Purchase confirmed

DESKTOP
© willed ee—

Your estate plan is underway

G0 o dashibeard

Torsl §159

The next steps (print, sign and witness) are now explicit, a big fix from v1. The floating
“Purchase confirmed” lockup feels generic; a tick in a pill would match the rest of the

app-

Studio Ariel

COMPLETION
Completion
MOBILE
@ willed Go to dashboard

O Open your Will PDF, then print, sign and
witness it correctly.

Go to dashboard

ORDER SUMMARY

Legal Will $159

Total $159 o

ncludes GST

Terms & Conditions  Privacy Policy

@ Help  Email Call

Remove the letter-spaced eyebrow
here too. On the dashboard that
follows, the Download button at the
top only scrolls to the Download button
at the bottom; remove the top one or
make it download directly.
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28 Creating your Will

DESKTOP

The “Creating your Will” animation is delightful, and it fills the v1 gap of having no
visible generating state.

Studio Ariel

COMPLETION
Completion
MOBILE
wios CEENEED - -
+ &t
Creating your Will...
« +

The “Before you download” checklist is
a sensible legal step but dense on a
small screen. The Creating your Will
animation works nicely. On “Your Will

PDF is ready”, the PDF icon is missing.
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29 Personal details @D

DESKTOP

(= willed

Personal details

el

Wour name & date of birth

First nams *

Bdidle nasa(s)

Last name*

Eune of B~

The Date of birth label is smaller than the others again
three screens.

Studio Ariel

: the same label issue across

ACCOUNT

Account

MOEILE

Personal details

xd across your estate plan. Your
name e of birth must match the identification you'll

.)}

[ s0d

it details us

Signed in as

Account settings =

[ Your name & date of birth

x your name or date of birth after purchasing
r Will, contact our support team,

First name *

Middle name(s)
Include all méiddle names if you have them; otherwise
leave this blank

Last name *

Date of birth *
Back to your estate plan =>

@ @ @

Home Account Help

Fields stack well, apart from the
smaller Date of birth label. A floating
“Back to your estate plan” button
duplicates the back link at the top.

37



WILLED - UI/UX REVIEW

30 Account & plan

DESKTOP

g Lepa wa
[
g

J Fur —A.v- Anes.

Sutmcription

Turm off auto-renawal
Buy fae your partnes

Plan, payment history and auto-renewal are transparent, and it’s easy to manage or
delete the account. Making “Digital Vault: included” clickable would help people
discover what'’s in their plan.

Studio Ariel

ACCOUNT

Accou
MOBILE
+ (4]

c

Account

85 Your Plan

PAYMENT HIS

@

Dark mode looks good. Two back
buttons compete; keep one. The
header icons (light/dark, phone) are
too small and unevenly spaced for

touch.

nt

38



WILLED - UI/UX REVIEW RECOMMENDED DESIGNS

Recommended designs

Seven fixes, designed

Top recommendations in the app’s style. Designs 01-05 show fixes for all platforms on desktop. Designs
06—07 cover mobile-only issues. Each page pairs the current screen with the proposed design. Editable

versions dre on the v2 mockups page.

Studio Ariel
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Design 01 - Desktop
One placement for the primary action

Yes/No questions put the main answer on the left, while every Back/Continue step puts it on the right. People learn where
“forward” lives; moving it makes them stop and read.

CURRENT WHAT CHANGED

@willed o The main answer sits on the right, matching Continue
on every other step.
. -
Hi!

i, war're Willed

Both answers share the row equally, with labels
centred.

e == ; The footer is spread out: copyright left; Help, Email and

phone right, with matching icons.

The light/dark toggle sits top-right, in the same place
on every screen.

SUGGESTED

willed &

Protect what Saprars
matters most. Are you 18 or older?

You need to be 18 or older to make a Will in Australia.

No Yes

ta is encrypted and protected in Australia

@ 2026 Willed Pty Ltd @ Help B Emaill % 1300945533
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Design 02 - Desktop
No modals on top of modals

Adding a child opens a modal over the full-screen editor, then another to add a person: three levels deep. Each editor
also uses different Save, Exit and x controls.

CURRENT WHAT CHANGED

o The person is added inline inside the editor, with no
modal on top of a modal.

sesces - e One header everywhere: the title on the left, Help and x
together on the right.

e “Lives with me” is on by default; switching it off reveals
the address fields.

o One footer: with more than two actions, Cancel goes
on the left and Save draft and Save are grouped on the
right.

SUGGESTED

Guardians for your children @ Hep X

Instructions
* Add each child under 18.
* Choose 1 or 2 guardians to care for them.

* Guardians must be 18 or older.
Your children
Full name

nclude all middle namaes, if any.

Child 1

Lives with me O
We'll use your residential address. Switch off to add a different one.

+ Add date of birth {optional)
Cancel Add child

Guardians

+ Add guardian

Cancel Save draft
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Design 03 - Desktop
One label style, with “(optional)” inline

Label sizes change from field to field, and “optional” sits far right, where it gets lost and isn’t reliably read by screen
readers.

CURRENT WHAT CHANGED

@ willed

o Every label uses the same size and weight from one
shared component.

Date of birth & contact

e “(optional)” follows the label, so it's seen and
announced with it.

o “Your date of birth” makes clear whose details these
are.

° Hints sit between the label and the field, never beside
it.

SUGGESTED

willed

Step30f3

Your details

Your full name

Alex Taylor

Protect What Your date of birth

For example, 27 [ 03 [ 1985

matters most.

our Will online in minutes
your progress, and download

ch you about your Will.

when you're ready.

data is encrypted and protected in Australia

@ 2026 Willed Pty Ltd @ Help B Emaill % 1300945533
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Design O4 - Desktop
Divide the estate in percentages

Shares show as fractions (¥2), the = sits mid-row, and “Change” doesn’t say it swaps the person. Most people think in
percentages, and they’re easier to type and check.

CURRENT WHAT CHANGED

o Each share is a percentage people can type straight
into.

e A running total confirms the shares add up to 100%.

o “Swap person” and a x button sit together at the end of

— el each row.
e ° Adding another person is a clear secondary action
= i | under the list.
SUGGESTED
Divide your estate @Help X

Instructions
* Choose who receives your estate and what share each person gets.
* Shares must add up to 100%.

Who receives your estate

Partner

B 50 % £ Swap person s

c1 g::;m 25 % 5 Swap person %

Ga) Chi2 25% % Swapperson | X
~" Shares add up to 100% 100%

+ Add another person

Cancel Save draft
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Design 05 - Desktop

Show the Will before payment

Right before paying, people can’t see what they’re buying. A preview of their own Will makes the value tangible, and a
status pill replaces the letter-spaced eyebrow.

CURRENT WHAT CHANGED
bt vt o A preview of the first page of their Will, using their own
! details.

‘i‘our. Wﬂ! is ready.
: ' A calm status pill ("Ready to activate”) instead of the
uppercase eyebrow.

[ semoma ] The price summary and the Powers of Attorney offer
p— . stay beside the action.
et One clear action: Activate my Will.
SUGGESTED
(‘-_?willed @ Help % 1300 945 533 o AT
+ Ready to activate Last Will and Testament

of Alex Taylor

Your Will is ready. o

Your required Will details are complete. Activate your Will to download it,
share it with your Executor, and unlock your Digital Vault and Funeral
Wishes.

2. Executors

Will ane-time
3, Guardians
Add Powers of Attorney

Choose at checkout

Activate my Will = Secure payment - Download ready immediately

& Full Will unlocks after activation
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Design 06 - Mobile

No card on mobile

On a phone, the brand header and card push the question down the screen, and the Yes/No answers squeeze side by
side and wrap (three lines on an iPhone SE).

CURRENT SUGGESTED
z372 (D ~¢
i & @ willed % @willed &
Cwilled
Welcome back s
Are you 18 or older?
Sugn in to keep working on your Wil
Email You nead 1o be 18 or older to make a Wil in
Australia
Welcome back H I i -
Sign In to continue warking on your estate 3 Password
. @ HNo

Hi, we're Willed
G Continue with Geagle i

few detalls so we
“ e

Ernall acdinis Are you 18 years of age or older?
Continue with Google
HEexample.com Yes, I'm 18 of
S i Mo, I'm under 18
over
HNew to Willed? Create an account
Password Forgat password?
wady have an sccount? Signin

Sign in

Protect what matters most. Protect what matters most.
an't hawe s actount? Create account © 2026 Willed Pry Lbd Help  Cal @ Help B Email % Call @ Help B Email % Call

WHAT CHANGED

o A slim header with the logo centred gives the form the screen.
o No card: the form sits on the plain background at full width.
e Answers stack full width, so labels never wrap.

° Tagline, links and the light/dark toggle move to the footer, each a 44px target.
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Design 07 - Mobile
One save, within thumb reach

The mobile editor has Save changes at the top, a floating Save and close, and a cramped bottom bar where Save drops
to a second line. It’s unclear which button does what.

CURRENT SUGGESTED WHAT CHANGED

10:03 8 -Q i @ o One header: the title on the left, Help

and x together on the right, nothing

— _ ) Executors @ Help X else.
Executors & Help Exit
o The main action is named for what it
Instructions & 5
i does: “Save executors”.
Save and close * Either add 1to 3 people, or select the
professional executor option. - =
Primary Executors s Encolttes st b 15 onehion o Save draft” sits below as a quieter
option, matching desktop; nothing
Instructions &
Primary executors Maximum of 3 floats.

« Either add 1to 3 people, or select the professional
axgcutor option

« Executors must be 18 or older p ﬁf“’j_‘_’folr!)r Vi ° Errors appear next to the problem and
say how to fix it.
Selected Executors: * Maximum of 3

- Add at least one primary Executor - ¥ Addancther exscutor

Add an Executor:
Or choose a professional
® Add person
o E.q.u“y Trustees 5

onal executor service

Choose Equity Trustees
Professional Executor Service + Add backup executors (optional)

( Cancel
Save executors

Save draft
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Recommendations

What to fix before launch.

m Before launch

Make buttons consistent across every editor and on mobile (Theme 01; Designs 01, 02 and 07).
— Fix the broken logo in the verification email and the address dropdown position.
— Avoid stacking modals: add people inline inside the editor (Theme 03; Design 02).

— Stack answer buttons full width on small phones, with no card on mobile (Design 06), and match the Help Scout
Beacon to the brand colours.

m Next iteration

One label style with “(optional)” inline (Design 03).
— Shares as percentages, with Swap person and a x button at the end of each row (Design O4).
— A Will preview and status pill before payment (Design 05).
— One heading style (Cooper) and a lighter weight for question headings.

— Move the “Protect your estate plan” two-factor prompt out of the purchase flow; offer it after purchase or in Account.

- Polish

Distribute the footer, match header text sizes, and move the light/dark toggle to the header. Consider making
payment a full-screen step.

— Widen the content column on large screens and centre the form once inside the flow.

— Move “Skip this step”, restyle “Please don’t close this page”, make Digital Vault clickable, and show one password
error at a time.

— Optional: test folding the 18+ and Australia questions into Create account, with care, as they are eligibility gates.

— Fix the missing PDF icon on “Your Will PDF is ready”, remove the duplicate back buttons, enlarge header icons, and
make the top Download button download directly.

Studio Ariel 47



WILLED - UI/UX REVIEW APPENDIX

Appendix

Baseline: the live app

The current live app (app.willed.com.au), reviewed end to end before v2 as a benchmark. The scorecard
at the front of this report shows how v2 measures against these findings.
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WILLED - UI/UX REVIEW APPENDIX - BASELINE

Executive summary

A complete Will in about 15 minutes,
with avoidable friction along the way.

Willed v1 does its core job: a first-time user can go from the welcome screen to a ready-to-sign Will PDF in
one sitting. The structure is sound and the illustration style is warm and distinctive. The friction comes from
presentation rather than the journey: helpful content styled as warnings, drawers where an inline step would
do, progress indicators that don’t reflect what the user actually did, and contrast failures on the help content
people need most.

28 ~15min @ 7 7

screens reviewed to a finished Will PDF recurring UX themes WCAG AA failures found

HOW THIS REVIEW WAS DONE

| completed a full Will on the production app (desktop Chrome) using a free Will code. My walkthrough is combined with
a measured audit of contrast, tap targets and page structure, plus a mobile capture of onboarding at 390px.
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What works well

A solid foundation worth keeping.

2 willed wmosssn (3] Divde Exare .
o EE
o . ) ?nidwaom Bt
m = — —
----- e
=3
Your Will dashboard: every step and a time estimate up front. Charity options make leaving a bequest tangible.

@® The progress-bar illustration in onboarding is distinctive and on-brand.

@ The Your Will dashboard clearly lays out every step with a time estimate.

@® Charity options and the professional executor (Equity Trustees) add real value.

@® End toend, a complete Will was produced in about 15 minutes.

® The free Will code worked and the SO checkout was clear.

® The generated Will PDF is well designed and on-brand.

Keep these in v2. They give Willed a friendlier, more human feel than typical legal-form software.,

Studio Ariel
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Key themes

Seven patterns explain most of the
friction.

01 €E»
Orange is doing too many jobs =

Orange is used for FAQ links, instructions, upsells and “Bonus” tips, so helpful =
content looks like a warning or error. The orange links also fail AA contrast
(2.53:1).

RECOMMENDATION

Reserve orange for warnings and errors only. Restyle instructions, tips and
offers as neutral or lilac-tint cards, and darken help links to at least 4.5:1.

02 €D
Drawers where inline would do

Adding a partner, executor, beneficiary, discount code and payment each opens
a drawer, mostly from the left, which is usually reserved for navigation. Chevrons
suggest an accordion but open a drawer.

RECOMMENDATION

Use progressive disclosure inline: Add = fields appear = Save - read-only
summary. Keep drawers for genuinely secondary content, and open them
from the right.

03 €D ‘
Progress and memory don’'t match reality — -

Guardians is ticked as complete when it was skipped, relationship status is asked : =
twice, finished sections don’t advance, and a checkout modal appears before
anything is filled in.

RECOMMENDATION

Carry onboarding answers into the Will, mark skipped sections as “Not
needed”, auto-advance on Save, and hold checkout prompts until the Will is
ready.
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04 CEED o

4 p Mps:
Choices compete with each other -
Every answer option is a filled primary button. Yes/No order puts the expected — o=

answer on the left.

RECOMMENDATION

Use outline or secondary styles for answer sets so no option looks pre-
selected. Put the expected answer on the right, consistently.

05 CZED ey
Typography is louder than the brand

The app leans on heavy bold headings and large numbers, while the website uses === ==

light Cooper headings. Heading fonts also change between onboarding screens.

RECOMMENDATION
Align the app type scale with the website: Cooper Light for headings and a
calmer weight hierarchy, applied consistently from the first screen.

06 CZED —

Spacing and layout feel tight —=

Cards are cramped, padding is uneven, form fields don’t span the card, and the : =
welcome screen scrolls unnecessarily.

RECOMMENDATION
Apply a spacing scale with even card padding, more breathing room around
questions, and a smaller header so key actions sit above the fold.

‘Q LA R LLA=A ]

07 €I
. . . Hooray!
Live chat hides key content on mobile T eyt o i

1 Croate your Willad account

At phone width the floating chat button covers the Log in link and the “Only pay once you are cces your scoum s
hownlond your Wil

ready” step. Most visits are on mobile, but mobile users purchase at a lower rate.
2 Answer a few simple
questions
Complete ow guided Wil writing

RECOMMENDATION Fouaruy 10 creat your Wil il
Add bottom safe-area padding to pages, or collapse the chat button to an icon on small : %?ﬁfi?fﬁ'ifﬂlm
screens.

Got questions? Contact us on 45,532,
1 0w i oy it inallable o)
e
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Accessibility check (WCAG 2.2 AA)

The help people need most is the
hardest to read.

Measured from the live app’s computed styles. With many customers aged 55+, these failures affect a large share
of customers.

ELEMENT MEASURED RATIO

FAQ / help links (orange) #FF7FOB on white 2.531 Divide Estate, Executors
Log in link (lilac) #B682FF on white 2.75:1 Welcome

Footer Privacy Policy link #B68B2FF on cream 2.311 Will pages

Primary button text Black on #B682FF 7.63:1 m Throughout

Primary button edge #B682FF on white 2.751 Throughout (1.4.11)

Log in tap target 47 x 19px < 24px Welcome (2.5.8)

Page heading No H1 on onboarding - @ Welcome (1.3.1)
Unlabelled buttons, headings 1H2, 1 H3, 3 buttons - Divide Estate (4.1.2)
Chat button covers links Mobile 390px — Welcome, Hooray (2.4.11)

RECOMMENDED NEXT CHECKS

Keyboard-only run of the full flow (focus visibility and order, especially inside drawers and modals), a screen-reader pass
on the Will sections, and a 200% zoom check on mobile. These were outside the scope of this baseline and should be part
of the v2 review.
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Screen by screen

Every screen, from welcome to Will PDF.

01 Welcome @ZID

(=~ willed

‘Welcome to Willed *

Get your legally valid Will in as little as 15 minutes,

Our Will experts are available by phone, email and live chat to assist
you.

To get started we just have a few questions...

Already have an account? Log in

APPENDIX - BASELINE

Onboarding

Scrolling is needed before anything happens; remove it and reduce the Willed logo. The bold heading font doesn't sit with the rest of the
brand, so use a thinner weight, and check button sizing with slightly rounder corners. The “Log in” link is 2.75:1 on white (fails AA 4.5:1)

and a 47x19px target, the page has no H1, and on mobile the live-chat button covers “Log in”.

Studio Ariel
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02 Q1:Over18?

“ willed

Question 1 of &

Are you over 18 years of age?

APPENDIX - BASELINE

Onboarding

The heading font is inconsistent with the previous sereen, and Yes and No carry equal visual weight. Make Yes primary on the right and
No secondary on the left so the expected answer is guided. The layout feels tight: reduce the illustration, add padding, move “Question

10of 5” above it and push the card up. The illustration-as-progress-bar is a lovely, on-brand touch.

03 Q2- State

“ willed

Quastion 2 of &

Onboarding

Every option is a primary button, so they all compete; the secondary style used for “None” would work better, and an outline icon of
each state could aid recognition. “Which state do you reside?” is missing “in”, and “None” is unclear (overseas?). On mobile, NSW keeps

a sticky highlight from the previous tap.

Studio Ariel
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04 Q3 - Relationship Onboarding

2 willed

Question 3of 5

What is your relationship status?
&

Options compete again. Purple with black passes AA but doesn'’t feel contrasting; an outline style with black text would read as options
rather than actions. “Defacto” should be “De facto”, and this answer is asked again later in About You.

05 QI'I' - Children Onboarding

(Z willed

Question dof 5

Do you have any children under
18 years old?

Five single-tap questions is a good, low-effort start, but the Yes/No order issue repeats here and on Q5 (pets): Yes should sit on the
right.

Studio Ariel 56



WILLED - UI/UX REVIEW APPENDIX - BASELINE

06 Hooray! - How it works @ZZILD Onboarding

2 willed

Hooray!

You are ready to create your will. It is as
easy as:

1 Create your Willed account
ACCEIS yOur SCCOUNE anywhere and anytime to
complete. update and download your Wil

2 Answer a few simple questions
Complate our guided Wil writing jowmey 1o
creste your Will online,

3 Print & Sign your Will
Only pay 6o you i ready 10 dovnicad rour
Wi,

_

e

Typography competes: the step titles are too large and bold against “Hooray!”, which is itself too bold. On mobile the live-chat button
covers step 3, “Only pay once you are ready”, the most reassuring message here. “Will” is lowercase in the intro but capitalised
elsewhere.

07 Create account @D Sign up

Create account

Franadll ettt

Confirm Password

S &

O F have read, undieestood and sccept the Privs
— Potcy and Wilod Platfors il Connditions

Alrondy havn 0 seesunt? Loy

There’s more space below Confirm Password than between the checkbox and the button; group the checkbox with the form and give
the button more room. Fields don’t run the full card width, so side padding looks larger than top and bottom. There are no password
rules or show-password toggle, the consent checkbox is a small target, and the policy links are low-contrast lilac.
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08 Your Will - dashboard Will - Overview

@Wﬂl&d . 1300945533 [2]

Wil POA  Vault  Funeral

Your Will Continus

;  About You
Tell s about yoursed

L]

From heve, it can take as ittle a5 IS minutes to complete your Will

Guardians.
Choote gaardians for your chiken

Pets
Msta placs for your pats

Executors
Seloct the exscutons of your Will

- [rotiorgieas = m
Ehoote wha willinharit your ostate

This works well: it outlines every step ahead. The numbered accordion with a time estimate (“as little as 15 minutes”™) and one clear
“Start Your Will” action sets expectations, and the H1/H2 structure is correct.

09 Modal - Download before complete Will - Overview

Your Will L]

Boform you can dowrlasd your Wil you will need 1o complate
all the steps and purchase 4.

GO TO CHECKOUT

CLOBE

The modal fires before anything has been filled in and pushes “Go to checkout”, a premature sales prompt at the moment of highest
uncertainty. Visually it needs work too: lots of bold text, a very large number and a square profile image, where the website uses thin
headings.
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10 About You - Name

APPENDIX

Step1 Z
About You il

What is your full name?

Entge your first, middle and last names. If you dor't have any middle names,
Tesaves that fieid blank.

What is your phone number?

This is optional but helps us to provide the best support and secusity for
WOUF BCCOUNE,

¢ Close Next

- BASELINE

About You

Three stacked name fields with placeholder-only labels; the labels disappear once typed, which hurts recall and accessibility. “What is

your full name?” needs more space above it.

11 About You - Date of birth @D

Step 1
About You £X%

What is your Date of Birth?

You must be over old to make a Will
el B | —
2

3 Next

About You

Typing the date works well. Relationship status is asked again even though it was answered in onboarding; repeating questions erodes

trust that the system is “listening”.
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12 Add partner - drawer About You

Add Partner ®

Click on the name of the person you want to select
‘or add a new person.

N options to select. click the Add New btton

Opening a left-hand drawer to add a person feels disjointed; action drawers normally appear on the right. It also opens to an empty list

with a single “Add new” button, an extra layer before typing a name. Better: progressive reveal inline (Add partner - fields appear =
save = read-only view), all within the form.

13 Partner added - 50% upsell @D About You

About You e

Single, peparated. dvored o widowed

Married

Mavried or argaged

e Defacto
g b 8 Comepka 01 & genuine domastic b

Who is your partner?
» < /
@ Change Person

@ Get 50% off your partner's Will

yous pariner’s Wil for half price.

After paying for both Wills, you will recerve a fink 5o that your
partnar can open o Willd account and creste theis Will at thaic
convensence.

- - m

Upselling here makes sense, but the offer reuses the orange alert styling, so it looks like a warning or something the user has done
wrong. Use a neutral or brand-tint card with a clear benefit headline.
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14 Guardians - auto-ticked Guardians & Pets
Hf you haww ary child oot 18 years old to bk after them in this section,

Add ssch child under 18 yoars old balow ard ssiect 1 or 2 guardians for sach of them,

Your Children + ADD

Tor sl a child undier I8 wears ofd only) chick the Wdd™ buttom on the right

Mext Step L3

Pats

3 Pots o -7
Mo plans B yous pots

4 Executors )

Elect the exscutoes of yous Wil

Divide Estate
Choose who will infweit your estate

Gifts

Lisson giftn to Aamuly, frenchs and charitias.
, Funeral Wishes m

Lt your wishes be known

Guardians shows as done before anything has been entered (because there are no children or pets). A green tick on a skipped section
reads as “you completed this”; show “Not needed: no children under 18” with a way to change it.

15 Executors - FAQ drawer Executors

FAQ x

‘What are the duties of an Executor?

#n Executor i responsible for identifying.
«collecting and profecting estate assets, paying
estate kabdities and distributing the assets of the

o n r rith your
Will. They are also responsible for managing any ta
obgations s well a5 any legal and finarcial
paperwoek that may arise.

Ve Gom aminate 1 1o 3 primary Executors. M you
wih,

foe nach Expeuter you nominate.

The orange FAQ links measure 2.53:1 on white, failing AA, and they explain the hardest legal concepts in the flow. Opening them in a
drawer is odd too: avoid drawers unless they make sense, and never on the left unless it’s navigation.
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16 Executors - Instructions Executors

mﬁ‘:l utors ExXIT
Primary Executors

B inuructions
» Eithes:
= Add 110 3 people: or
- the prodessional executor option.
= B ors st b ovee 58 years old

Selected Executors:
- Ackd af least one pramary Executor -

Add an Executor:

€9 Add person

Equity Trustess
@ . @
i Clow Save

The instructions look like a warning or error. Reserve orange, even as a brand colour, for warnings and errors, never instructions or
upsells; instructional content in alert styling trains people to ignore real warnings later. Redesign it ("What's an executor anyway?”).

17 Add executor - drawer @ZID Executors

Add Executor *®

Click on the name of the persan you want to- sehect
or s & norw pason.

L]

The rows' chevrons suggest an accordion but open a drawer. Equity Trustees as a professional option is a useful, well-placed choice.
After finishing a section, the app could move to the next one automatically instead of needing a manual click.
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18 Divide estate - FAQ Divide Estate

‘raQ x

What is my estate?

Your inveritory of ing you own at
the time of your death. it may nclude real estate.
cash in the bank, shares. motor vehicles, digital
assats and persenal possessions, such as fumniture.
paintings and jeweliery,

Wonar resichanl estate is the remainder of your estate

once all debis and expendses have beon pald, and

specific gifts have been distributed. Your residual
o thy L you

nominate in this step.
If yos bearve your residusl estate 1o more than one

¥ neod
to each one, The percentages can be equal or
unegual, but they must add up to 100%,

Assets held as joint propeietons or owned as part of
= ===zt form part

() Chat with us e

The same 2.53:1 orange FAQ links fail contrast again. Empty headings (H2/H3) and three unlabelled buttons on this screen are
announced as just “button”.

19 Divide estate - Charities Divide Estate
;l,:ldnnam SR
e ® ®
oyl Fiying Doctoe Sarvice of Aw () D
Guide
world Vision i Dogs.
Workd Vision Australia (o] Guiche Bogs Vicsoria o]

e -

Including charities is a nice touch, and their logos make bequests tangible. Percentage entry for beneficiaries was straightforward.
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Gifts

20 Gifts - Add gift

op b
£

Steplet3

Who would you like to leave this gift to?

‘You can select a person or a charity to give a gift to. Once selected, click
th Nt Bautton £o continue.

& £

@ Change Reciplent

.o _

Clear and simple: choosing money, assets or personal items and a recipient is easy, step progress (“Step 1 of 3”) helps, and Next is the

only primary action.

Funeral Wishes

21 Funeral wishes @D

Sop T
o BT

Funeral Wishes
How would you like your body to be treated after
you have passed?
Although your funeral wishes will be made known to your Exscutor, they are
net binding,
Burial &
Cremation

Donate to science

) Bonus: You can keave more detalled instructions for your Funeral in
thie Funeral” section of your Willed account, which becomas
available ance you purchase your Will,

CLOSE Save

A sensitive choice with no explanation. Add an information icon or short plain-language helper text for each option (burial, cremation,

donate to science). The warning colour is used again for a “Bonus” message.
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22 Funeral wishes - Cremation offer

Stap T

Funeral Wishes L
How would you like your body to be treated after
you have passed?

hough y a will b mads ‘your Executor, they are
net binding,
Burial
® Cremation

L}

S -

APPENDIX - BASELINE

Funeral Wishes

A complimentary ebook offer appears inline once cremation is chosen. It’s helpful, but it mixes a marketing offer into a sensitive

decision.

23 Checkout - Add-ons

Apply Discount

Enar your prepald or coupen code balow. Only on
code can be appled por purchase.

CANCIL

x

Submit

) chatwith us iive

Checkout

Dense add-on list with struck-through prices directly below the core purchase. Consider separating add-ons from the Will itself.
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24 Apply discount + drawer Checkout

Apply Discount x

Ertar your prapaid or coupon code below. Only one
code can be appled per purchase.

b

CAKCIL Submit

A drawer isn’t needed to apply a code; reveal a field inline instead. “Code is missing or expired” appeared on the first attempt with a
valid code, which needs checking with the dev team.

25 Payment- SO Checkout

Payment x
Legal Wil s
Totak $0

Mo payment required, Click button below 1o
COMpNE ANLAStion,

OREVIEWS ..

= Trented o =

Another drawer for no clear reason. “S0, no payment required” is clear, and trust markers (reviews, secure checkout) are present.
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26 Thank you modal Completion

Thank you for choosing Willed!

mammmwdwhndmdwmmnmﬂ
ccess the Digital Vaul feature of your account

What should you do now?

Adter completing the questions in your sccaunt:

+  Download

- Prim

v Sign

help you with th
Optional review by our legal tesm

H you would B our legal team 1o review your Will, download
i and gand it o hello@willed com .

The key next steps (download, print, sign) are buried in a checklist inside a modal whose only action is Close. Make the action
“Download your Will”, and improve the modal and drawer design.

27 Download modal Completion

Download Will

—  Your documant is readly,
ga Cl.ekm.b\.monbdwwdmhidw
YOUT COmputer of

¢ DOWNLOAD

CLOSE

Generating took a few seconds before the download worked. Add a visible generating state so people don’t double-click or leave.
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28 Will PDF Completion

The PDF is well designed and on-brand, and having the Will in hand feels great. Every page needs signing, so signing and witnessing
instructions should be prominent at this hand-off.
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